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NetWorth :D
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JumpData have produced a system called NetWorth, which
extracts user interaction data from three popular web platforms

n GQ gle > YouTube

The data is then cleaned and displayed in dashboard
format...with zero client interaction necessary




The Existing Landscape :D
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Facebook, Google and YouTube Analytics all provide user interaction data. However, assimilating

it, reporting on it and ultimately using it to support your digital marketing strategy, rapidly
becomes time consuming...time you could better spend generating your campaigns and content
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Each platform presents analytics data in a different
way, making a unified view difficult to obtain



How Do We Extract the Data J)
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NetWorth interacts with the client’s Facebook, Google and YouTube Analytics, via their
APIs (Application Programming Interfaces)

Log Into Download Clean The Populate

Analytics Data Data Dashboard
via AP (JSON file) (csv file)

Once the client has defined what user interaction they want to measure, the whole process is
completely automated and can run every day, week, month or quarter

The process collects data across all three platforms, before presenting it in a unified way



User Metrics and Dimensions J>
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NetWorth extracts data according to the client’s requirements. Using a list of what to measure
(known as Dimensions), the quantity (the Metric) is extracted for each Dimension

Example: New_Users (of your website) = a Dimension, How_Many (new users) = the Metric

Go gle > YouTube

Reach, total, paid, organic, viral Page Views, Bounce Views, Watch Time
Likes, New Likes, Unlikes Rate, Goal Achievement, Likes, Comments,

Post shares, post comments Paid search, Click Subscribers gained/lost
Video views, total, unique through from which

Engaged users, Page shares etc. channel



Cleaning the Data :D

JumpData

Actionable Analytics

Each platform’s APl can be used to extract considerable amounts of user interaction data (likes,
shares, searches etc.). NetWorth automatically cleans this data dump and sorts in to meaningful
information, which can then be used to populate a dashboard

A B c o 3 F G H 1 |

1 Date Engaged users Net likes New likes Impressions _ Organic reach Page answers Page claims Page comments Page likes

2 | o1/08/2019 o o ulb o 0 o 0 o

3 02/06/2019 o o 0 o 0 o 0 0 o

s, 4 03/06/2019 0 0 0 o 0 [ 0 0 0

v 5 04/06/2019 0 0 0 o 0 o 0 0 0

6  05/06/2019 o o 0 o 0 o 0 0 o

7  06/06/2019 65 28 29 919 409 o o [} 43

8  07/06/2019 24 35 35 1205 425 o 0 0 60

9 08/06/2019 375 2 a1 3010 1860 o 0 20 130

10 09/06/2019 163 14 14 1922 1227 o 0 a8 77

11 10/06/2019 91 9 9 1173 630 o 0 5 as

12| 11/06/2019 116 15 15 1584 733 0 0 8 62

13 12/06/2019 67 7 7 817 353 4 0 2 27

14| 13/06/2019 218 20 20 2566 1438 2 0 15 90

15  14/06/2019 149 12 13 1712 923 1 [} 3 98

16 15/06/2019 o7 a a 1021 513 o 0 6 a3

_ 17 16/06/2019 109 a a 1418 743 0 0 6 58

P 18 17/06/2019 63 3 El 998 461 1 0 2 34

19 18/06/2019 64 3 3 845 338 o 0 6 27

20 19/06/2019 3630 13 13 810 340 a7 0 15 1688

21 20/06/2019 6714 18 19 4329 2542 118 o a1 3029

22 | 01/07/2019 8164 24 25 2977 1514 32 0 19 1497

23 02/07/2019 3136 12 12 2761 1420 4 o a 513

24 03/07/2019 2700 10 10 2391 1147 195 o 7 690

25 04/07/2019 360 1 1 2338 1049 65 [} a4 260

26 05/07/2019 3607 10 11 1918 207 125 0 13 708

27 06/07/2019 5511 16 16 2005 904 2 0 10 749

28 07/07/2019 5359 21 21 2233 983 1 0 16 635

29 08/07/2019 6898 10 11 3316 1661 o o 20 1176

30 | 09/07/2019 5213 11 11! 2320 1227 6 0 11 614

31 10/07/2019 2871 a a 2509 1071 383 0 16 2504

32 11/07/2019 2187 a9 51 2898 1056 183 0 18 1410

33 | 12/07/2019 3259 8 El 2397 886 5 0 El 516

), e 34 13/07/2019 6919 13 13 3242 1575 374 0 27 2868

sy ; 35 14/07/2019 4655 a a 2310 1086 139 0 18 1554
st st 98, ooni0te'], ['aatut': TS0, oot A gkl FB_Pages_days ]

Raw data dump in .JSON format Cleaned data in .CSV format
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Visualising the Data

Select Date Range:

Summary Figures for the Period Thu Aug 1to Sun Sep 1 S N T

Here is a simple example
of a dashboard showing

user interaction with the WORM PIDREAGH - | ORGANCREACH -
C“en t,s FacebOOk page 4828410 4,198,220 40,764 28,291

over a selected month - 4000 \z./ -
3000
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VIRAL REACH v
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The “rev counters” show

how this has increased or TOTALCLICKS - INGAGEDUSERS - PAGESHARES - PAGECOMMENTS - ~, ENGAGED USERS
185551 165,358 455 558 “ 0

] 80
40 /
20 9 100

decreased compared with
the previous month




Visualising the Data > YouTube :D
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YouTube data is visualised in a similar way to Facebook but with its own metrics
for measuring user interactions with video posts on the client’s YouTube channel



Visualising the Data Google J)
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Google Analytics measures
the user interaction with a

. . L4
client’s website such as
Session S: hOW many times sessions to Sep Page Views to Sep Goal Completions to Sep
. . 3,305,312 6,988,997 168,209
the site is accessed
— last year — last year — last year
. 3001 — current year DM — current year 25k — current year
Channels: where did the
user arrive at the site from

Goals: user stays on site for | = ] | | 0 O
longer than 5 mins,
downloads some content, " - Did you know...

1 i i 9 i LV . o
m a kes a p u rc h a Se’ VI ews Channel Sessions 2018 Sessions 2019 Yo Session Change Goals 2018 Goals 2019 % Goals Change 35.3% (118, 365) of your sessions were on a mobile.
Organic Search 1,034,608 1,223,138 18.22% 54,566 61,306 12.35%

The longest session duration was 10m:35s.

new product pages etc.

Direct 94,067 66,725 -29.07% 4,961 3,716 -25.10%

o
Referral 31,370 23,393 -25.43% 1,653 1,435 -13.19% Channecs 2018 2019 %6 Chiange
BounceRate 49.82% 48.51%  -2.59%
Social 219,507 263,499 20.04% 11,573 12,579 8.69% Pages;per session 3Ly 23 22450
Avg. Session Duration 3m:23s  3m:3%9s 7.88%




Why use NetWorth
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The current ways of extracting social media and web analytics data are either
expensive, time-consuming or often both

NetWorth is fast, affordable and runs without any interaction from the client

Measure your brand’s web presence and effectiveness of your digital marketing
strategy, via daily, weekly or monthly dashboard reports

Get in touch if you want to know more about how NetWorth can help elevate
your business

www.jumpdata.co.uk webanalytics@jumpdata.co.uk



http://www.jumpdata.co.uk/
mailto:webanalytics@jumpdata.co.uk

